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M.Sc. Corporate Psychology021

| Semester = 5 Hard core and 1 soft core paper

Code Papers Instructi Marks
Duration 2
on hours/ End Total | ©
of Exam | 1A <
Week Semester ©
PH 551.1 | Psychological Processes 4 3 30 70 100 | 4
PH 552.1 | Psychological Assessment 4 3 30 70 100 | 4
PH 553.1 | Human Resource Management 4 3 30 70 100 | 4
PH 554.1P| Psychometric Testingl 6 4 30 70 100 | 4
PH 555.1P| Interpersona$kills Training- | 6 4 30 70 100 | 4
PS 556.1 | Organizational Psychology 3 3 30 70 100 | 3
Total 600 | 23
Il Semester = 2 Hard core and 4 Soft core papers armpen elective 1 paper
PH 551.2 | Training & Development 4 3 30 70 100
PH 552.2 | CorporateCulture and Diversity 4 3 30 70 100
PS 553.2 | Statistics & Research Methodology 3 3 30 70 100
PS 554.2 | OrganizationaBehaviour
: : 3 3 30 70 100 | 3
PS 555.2 | Managerial Economics
PS 556.2P| Psychometric Testing I 4.5 30 70 100 3
PS 557.2P| Interpersonal Skills Training L&k 4.5 30 70 100 3
PO 558.2 | Behaviar & Society 3 30 70 100 | 3
Total 700 | 23




M.Sc. Corporate Psychology

Code Papers Instructi .
Duration 2
on hours/ Marks Total | ©
of Exam g
Week @)
Il Semester = 2 Hard core and 5 Soft core papers angpen elective 1 paper
PH 551.3 | Corporate Leadership 4 3 30 70 100 | 4
Organizational Change and
PH 552.3 4 3 30 70 100 | 4
Development
Corporate Reporting and
PS 553.3 . 3 3 30 70 100 | 3
Accountability
PS554.3 | CorporateEthics andsovernance 3 3 30 70 100 | 3
PS 555.3 | Industrial Relations & Labour Lasv
i : 3 3 30 70 100 | 3
PS 556.3 | MarketBehavior &Analysis
PS 557.3P| Corporate Counselling 4.5 3 30 70 100
PS 558.3P| Corporate Selection & Developmeny 4.5 3 30 70 100
PO 559. 3 | Basic Counsellingkills 3 3 30 70 100
Total 800 | 26
IV semester
PH 551.4 | Internship 100 100 200 | 8
PH 552.4 | Dissertation 4 100 150 250
PH 553.4 | Viva Voce 150 150 4
Total 600 | 20
Grand Total | 2700 | 92




The meeting of Board of Studies of M.Sc Corporate Psychalagyheld on 221
The following members were present

Dr. Shalini Aiyappa Chairman

Dr Mallikarjunappa University Nominee

Dr Satheesh VarmiaSubject Expertfbsent)

Dr Sreemathi N.L: Subject Expert

Dr Elizabeth Daniellndustry( absent)

Dr.Babu Thomas Member

Mr Ray an-MBénierouz a

Mr Justin JamesMember

. Mr Chethan ShettigarMember

10. Ms DisharagMember

11. Mr Keerthi Kishorei Alumnus (absent)

12. Mr Hadley Db s o-®tudent Representative (absent)

©oNo G~ LDNE

The BOS resolved to revise the syllabus from the academic y&dr 20

Members of the BOS who were absent have sent their suggestions which was discussed and incorporated.

The proposal is placed for consideration and approval.



MSC CORPORATE PSYCHOLOGY

PROGRAM OUTCOMES

PO1 Prepare human resource professionals /Corporate psychologists with a
multidisciplinary approach to address legal, ethical and multicultural issues and
challenges in the corporate.

PO2Develop leadership skills and core competencies required talstayl in the corporate /
industry

PO3 Develop employability skills to manage global human resources

PO4 Contribute to employee performance, organizational effectiveness through a scientist
practitioner approach

POS5 Build organizations by focusing on people, process, proaodtprofits.

P06 Engage actively in socially responsible activities to promote health, harmony,
human welfare andiell- beingin the society.

PO7 Adopt and Display values of ethics and integrity in their organizational practices
reflecting the core values of Jesuit education.



PROGRAM SPECIFIC OUTCOMES

PSO 1 Demonstrate the ability to think critically and scientifically about human
behaviour and apply this knowledge specifically in the work context.

PSO 2Competence in understanding and developing scientific and need based interventions to
enhance human resource in the corporate sector

PSO 3 Design, develop and conduct training programs to enhance human resource in
Organizations

PSO 4 Asses®designand Conduct need based research in the organizational context.

PSO 5 Examine, explain, recognize, and address-gulttiral ssues in the organizations using
proven theories and models

PSO 6 Design, Construct and standardize psychometric tools applicable to workplace setting

PSO 7 Explore, integrate, assess, learn and apply the skills and knowledge ineréaidirgh
Internship in organizations.



SEMESTER |
PH 551.1 PSYCHOLOGICAL PROCESSES(Hard Core)

Credits: 4 Instruction hours: 50hrs

COURSE OUTCOMES:

CO 1 Understand the basic psychological processes underlying behavior.
CO 2 Knowledge of how information is organized, synthesized and integrated.

CO 3ldentify and manage emotions both at intra emerpersonal level to enhance the quality
of relationship in personal and professional life

CO 4 Apply the principles of learning to modify behaviour and enhance workplace productivity.

CO 5 Recognize the subtle social forces at work like eamfy, group influence, attitudinal and
behavioural manifestations of social relations.

CO 6 Analyze the dynamics of human behavior and individual differences in the work context.

CO7 Application of the psychological concepts to understaadinee work place issues.

Unit | : COGNITIVE PROCESSES

Thinking, Concepts & prototype

Reasoning: Deductive, Inductive, Analogical, Fallacious, and Abductive
Problem Solving: Types and steps in problem solving

Memory: General memory functions; Information processing theory; Levels of processing; Forgetting

Unit [I: SENSATION, PERCEPTION & EMOTIONS

Sensory processeyision, hearing, smell, taste, & skin

Perception: Attentioiiitypes; Perceptual processesrm, depth, movement, & Constancy

Emotion: Types; Theories Jamed.ange, CannoiBard, Schater Singer, Cognitive theory, Opponent

process

Unit lll: LEARNING & MOTIVATION
Learning: Theory & applicatiorClassical, Operant
Cognitive learning: Latent, Insight, Observational Learning

Motivation- Types; Approachednstinct, Drive reduction, Arougadncentive/Pull



Unit IV: PERSONALITY
Psychodynamic: Freud, Jung & Adler
Trait & Type:Allport, Eysenck, Cattell, Friedman & Rosenman, My@riggs

Humanistic: Rogers & Maslow

Unit V: SOCIAL COGNITION AND INTERACTION

Social thinking: Attitudég Formation & change

Attribution: Theories, Bias and errors; Cognitive dissonance
Impression formation

Social relations: Prejudice & discriminatiozauses and counter effects
Stereotype: Forming and changing

Groups Dynamics: Nature & function, coordinaticooperation & conflict

Group decision making, perceived fairness & forming group norms



LEARNING RESOURCES

Alcock, J., & Sadara, S. (2014An Introduction to social psychologyGlobal Perspectives. Sage
publication

Baron,R. A. (2011 ).Fundamentals of Social Psychologdearson Education India.

Baron, A.R., Brancombe, N.R., Byrne, D., & Bhardwaj, G. (20%@xial Psychology12" Ed). Pearson:
New Delhi

Baron, R. A., Byrne, D., & Watson, G. (200Exploring socialpsychologyAllyn & Bacon.

Baron, R. A., & Byrne, D. E. (2003pocial psychology: Understanding human interacti®rentice Hall

Buskist, W., & Gerbing, D. W. (1990Psychology: Boundaries and FrontierScott Foresman &
Company.

Crisp, R. J., & TurneR. N. (2010) Essential social psycholog$age Publications.

Delamater & Meyeres. (200430ocial Psychologg™ ed. Thomas wordsworth

Eysenck, M. (2014)fundamentals of psychologysychology Press.

Feldman, R. S. (2011Essentials of understanding phgtogy. Mc graw hill

Fernald & Fernald (2001)ntroduction to Psychology” ed. New Delhi: Deep & Deep Publications

Friedman, H. S., & Schustack, M. W. (200Bgrsonality: Classic theories and modern researklyn
& Bacon.

Matlin, M.W. (2005).Cognition. John Wiley & Sons

Meyer,G.E., & Saundra, K.C.(2008sychology South Asian Edition. Delhi, India: Pearson

Myers, D. G. (1998)Psychology. New York: Worth

NolenHoeksemaS. (2009) Atkinson & Hilgard's Introduction to Psychologgengage Learning

RobinsonRiegler, G., & RobinsoiRiegler, B. (2004 Cognitivepsychology: Applying the science of the
mind Allyn & Bacon.
Smith, E. R., Mackie, D. M., & Claypool, H. M. (2018ocial psychologyPsychology Press.


https://www.amazon.co.uk/Susan-Nolen-Hoeksema/e/B001H6IJH2/ref=dp_byline_cont_book_1

PH 552.1 PSYCHOLOGICAL ASSESSMENT (Hard Core)

Credits: 4 Instruction hours: 50hrs
COURSE OUTCOMES:

CO 1Understand the technical, ethical and legal foundations of psychological tests.

CO 2 Compare the differentathods of assessment and learn to use them effectively for the
purpose of assessment.

CO 3 Become aware of multicultural concerns related to testing, and integrate test scores into a
meaningful communication in the form of a psychotadjreport.

CO 4 Understand the basic statistical concepts which forms the basis for psychometric tool
development
CO 5 Competence to develop a Psychological tool

CO 6 Critique psychometric instruments with respect to normative data praovithed
technical manual

CO 7 Competence to assess workplace behavior and write reports of psychological assessment
following APA guidelines

Unit I: Introduction to Testing, Assessment and Ethical issues

Psychological testing &ssessment: Meaning, importance and purpose

History of psychological testinpptelligence, personality and vocational tests, testing today

Test classification methodsnaximal performance, behavior observation, self report, standard and non
standardized, lgective, projective

Assessment principles: Objectivity, reliability, validity, Norms & Scoring

Issues & limitations in testingses and limitations of testing

Screening, selection, classification, placement

Advancement in the area of testing: usearhputers

Physical Measurement and Psychological measurement

Ethical & social considerations: Ethical principles by APA, responsibilities of test used, and

communicating the results.

Unit Il: Methods of Assessment
Questionnaire: CharacteristicRinctions and types.
Interview: Types and functions, factors affecting interview, advantages and disadvantages, sources of

error in interview, developing an interview.



Observation: Purposes and types of observation, developing an observation schedule.
Rating scales: meaning and types, developing a rating sEalers in ratings scale, methods of
improving effectiveness of a rating scale

Group discussigrcompetencynapping.

Unit Il Psychometric Principles

Interpretation of scores;

Levels ofmeasurement; Frequency distribution; Normal curve
Descriptive statistics.

Standard scores; Role of norms

Reliability: types

Validity: Types.

Diagrammatical and graphical representation of the data Characteristics and problems based on
NPC, Kurtosis and Skewness. Classical test theory, sources of management eft@ross validation,
Relation of validity and Reliability

Unit IV Test construction
Steps in test construction, item writing: general guidelines for item writing.
Item analysis: Meaning argurpose, item difficulty, item validity, internal consistency.

Item analysis of power and speed tebtethods of Attitude scales or opinionnaires

Test construction activity

Unit V Industrial and organizational assessment
Framework for personnakssessment and selection: Key issues in personnel testing, job analysis.

Role of testing in personnel selection

Autobiographical data: nature and validity; Employment interview; Cognitive ability tests

Personality & temperament tests; Paper and pencijrityetests; psychomotor abilities; Work sample

and situational exercises.

Appraisal of work performance: Functions of performance appraisal; Approaches to performance

appraisal; Sources of error in performance appraisal; Legal issues in Industrial &atigarassessment.

10



LEARNING RESOURCES

Anastasi, A. U., & Urbina, A. S.(2013). Psychological testin Arbor, Ml: Prentice Hall

Coaley, K. (2014)An introduction to psychological assessment and psychometiees Delhi: Sage.

Cohen, R. J2005).Exercises in psychological testing and assessnv®rawHill.

Cohen, R. J., & Swerdlik, M. E. (2005). Psychological testing and measurement: An introduction to tests
and measurement2d. London: Mc Grawhill

Gregory, R. J. (2013psychologicatesting: History, principles, and applicationgearson.

Kaplan, R., & Saccuzzo, D. (201Bsychological testing: Principles, applications, and issu@&sngage
Learning.

Kerlinger, N,(1996). Foundations of behavioral research . New delhi: Prentice Hall

Kline, T. J. (2005)Psychological testing: A practical approach to design and evaluateage
Publications.

Miller, L. A., & Lovler, R. L. (2015).Foundations of psychological testing: A practical appraashge
Publications.

Singh, A. K. (1986)Tests, masurements and research methods in behavioural sciehaesMcGraw

Hill.
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PH 553.1 HUMAN RESOURCE MANAGEMENT (Hard Core)
Credits: 4 Instruction Hours: 50hrs
COURSE OUTCOMES:

CO 1Understand the significance of Human Resource Management in growing competitive
economy.

CO 2 Use the tools and techniques of Human resource management in the selection and
recruitment process

CO 3Explain the process of career development and succession planning
CO 4Analyze the methods of performance appraisal and errors in evaluation

CO 5 Assess training needs and plan training programs
CO 6 Explain anduggest relevant compensation methods in organizations

CO 7 Apply principles of Psychology to enhance human resource in organizations

Unit1: INTRODUCTION

Human Resource ManagemenDefinition, Functions, Importance. Structure of Human Resource
department in the organization, the dynamic environment of HRM, Issues and Challenges of HRM,
Changing Role of HR, HR trends and opportunities. An overview on Strategic Human Resource

Management.

Unit Il: JOB ANALYSIS AND HUMAN RESOURCE PLANNING

Job Andysis: Meaning, process of Job Analysis, methods of collecting job analysis data, Job Description
and Job Specification

Human Resource PlanninigleaningObjectives, Importance and process of Human Resource Planning,
Effective HRP,LinkingOrganisatonal stegy to Human Resource Planning. Role of HRIS in Human

Resource Planning,

Unit lll : RECRUITMENT, SELECTION AND ORIENTATION
Introduction and definition of RecruitmenBources of recruitmeffthe internal search andexternal
searches, Online Recruiting, Recruitments Alternatives, Recruiting: A global perspective

Selection meaningrocess of Selectio@ompetency Based Interviewing,

Onboardingpur pose of Orientaton, HRMéds role in Orientati

12



Unit IV: TRAINING AND CAREER DEVELOPMENT

Identifying Training Needs,; Methods of Training; Measuring the Effectiveness of Training, Cross cultural
training, Executive Development Programmes

Career development an overvi€areer Planning ,Career stages.

Succession Plannirigan Overview

Internal Mobility, Transfer, Promotion, Demotion and Employee Separation.

Unit V: PERFORMANCE MANAGEMENT SYSTEM AND COMPENSATION MANAGEMENT

Performance appraisal an OvervielWpes of Appraisal; Process of Performanceprgisal, Likely

Errors in AppraisaJAn overview on competency mapping.

Compensation Management: Factors Influencing Compensation; Job Evaluation,Components of
Compensation; Methods of Saldfixation; Performance Linked Compensation. Benefits and Services

LEARNING RESOURCES

Camen, M.M, Coucher, R & Leigh, S.(201Bluman Resource Managemebaico Publication.
Cenzo,D.A.D., &Robbins. S.P. (201BHuman Resource ManagemefitO edn). Wiley India Edition
Dessler, G., &Varkkey, B. (201Human Resourcilanagement{2Edn). Pearson, New Delhi.
Kleeman, L.S(2012),Human ResourcklanagementBiztantra.

Snell Morris,andBohlander(2015)Managing Human sources .(17edn). Gage learningNew Delhi

13


https://www.google.co.in/search?tbo=p&tbm=bks&q=inauthor:%22Scott+A.+Snell%22
https://www.google.co.in/search?tbo=p&tbm=bks&q=inauthor:%22Shad+S.+Morris%22
https://www.google.co.in/search?tbo=p&tbm=bks&q=inauthor:%22George+W.+Bohlander%22

PH 554 . P PSYCHOMETRIC TESTING - | (Hard Core)

Credits: 4 Instruciios:HBOhr
COURSE OUTCOMES

CO 1 Describe thhistory and process of test construction of different psychological tests

CO 2 Familiarize with the various psychological constructs applicable to workplace set up

CO 3 Measure components of personality and compare it with the normative data in the
organizational context.

CO 4 Apply test in the workplace context to determine the quality of work life balance,
organizational climate, wellbeing tests, motivation, Emotional Intelligence and Job value

CO 5 Administer psychological tasstanalyze and write test reports.

CO 6 Use psychometric tools to assess employees at different levels based on the need of the

organizations.

Standard Progressive Matrices

The Sixteen Personality Factor Questionnaire
FIRO-B

Emotional Inteigence Questionnaire

Work Motivation Scale

Job Satisfaction Scale

NEO Five personality Inventory

Organisational Climate Questionnaire

© ® N o g w D PRE

Job Value Questionnaire
Quiality of Work Life Scale

Managerial Creativity Scale

[ =L
S

Long Employee Organisational Trust Scale

=
w

Motivational Climate Scale

[EEN
>

Occupation Self Efficacy Scale

[EEN
o1

Employees Mental Health Inventory

14



PH 5551P INTER PERSONAL SKILLS TRAINING - | (Hard Core)

Credits: 4 Instruction hours: 50hr
CO 1 Have a positive attitude towards work and relationship
CO 2 Articulate their thoughts verbally and in writing
CO 3 Develop skill sets necessary for good interpersonal communication
CO 4 Become reliable, responsible and empathetic leaders who will align with the organizational
goals
CO 5 Impart life skills training effectively in the organizations and social situations
CO 6 Develop neeblased modules for the corporate
CO7 Trained to be trainers

To develop skills for personal growth
1) Interpersonal awareness

2) Problem solving skills

3) Assertiveness skills

4) Anger management skills

5) Emotional management

15



PS556.1 ORGANIZATIONAL PSYCHOLOGY (Soft Core)

Credits: 3 Instruction Hours: 40hrs
COURSE OUTCOMES:

CO 1 Uhderstand the complicated systems of individual and group psychological processes involved
in the world of work

CO 2 Connect and apply the basic principles of Industrial / Organizational Psychology to Personnel and
Human Resource management within organizations

CO 3 Adopt a scientist practitioner approach in organizatiasgd and conduct need based research.

Co 4 Analyze the relevance of motivation theories and suggest interventions to enhance motivation in
Employees

CO 5 Identify the cause of counterproductive behaviour and suggest strategies to prometi/@rodu
behaviour

CO 6 Enhance worker wellbeing by identifying and addressing maladaptive behaviours at the workplace.

Unit I: Introduction to I/O psychology
The field of industrial organizational psycholeskills, knowledgejob Responsibilities, benefits.
The past, present and future of industrial and organizational psychology
Ethics of I/O field
Research in 1/O psychology. Quantitative and qualitative methods used in the organization.
Multicultural and cross cultural issues in I/O psychology

Unit Il: Motivation, Job attitude and Emotions
Theories of mployee motivatiomeed theories, reinforcement theory, expectancy, self efficacy,
justice, goal setting, control, action theory. Traits related to work motivation.
Feelings about worknature of job satisfaction, antecedesftpb satisfactiorenvironmental,
personal, potential effects of job satisfaction, organizational commitment, Emotions at work.

Unit lll: Productive and counterproductive employee behavior
Productive behavior in task perfnance
Organizational citizenship behavior
Counterproductive work behavior: withdrawal, aggression, sabotage, and theft

Unit IV: Stress and worker well being
Stresscauses, personality factors and stre$sct, work family conflicts, reducing
and managing stress. Causes of accidents and prevention
Violence in the workplace, alcoholism drug use in the workplace,

16



LEARNING RESOURCES

Aamodt, M.G. ( 2009)Industrial and Organisational Psychologg§engage Learning.

Landy, F.J. & Conte, J.M. (2013Work in the 21st Century: An Introduction to Industrial and
Organizational Psychologyecond Edition. Malden, MA: Blackwell Publishing.

Muchinsky,P.M.(200R Ps/chology Applied to WoM/adsworth Thompson Learning.
Spector,P.E.(2012ndustrial and organizational Psychologgixth edition.John Wiley &Sons.

Schultz ,D., & Schultz.S.E.( 2013)sychology and Work Todalgighth Edition. Pearson education.

17



SEMESTER I
PH 551.2 TRAINING AND DEVELOPMENT (Hard Core)

Credits: 4 Instruction Hours: 50hrs
COURSE OUTCOMES:

CO 1 Describe the importance and need of training and development in the organization and challenges
associated with implementation of training programmes

CO 2 Assess the training needs in the organization at different levels and explanpngctbss of
training needs assessment

CO 3 Learn the process of training design and analyse the effectiveness of various methods to
deliver the training programme

CO 4 Analyethe various methods of training evaluation and deterthiaeost and benefits of
training to the organization

CO 5 Knowledge of strategic training programme and assessing the requirement of
different strategic training methods and management development programmes

CO 6 Explain different models of training department and understand its implications in the
future of training in the organization

CO 7 Compare the benefits and limitations of inbuilt training program and outsourcing of training in the
Organization

CO 8 Design neebased training Programs

Unit I: INTRODUCTION TO TRAINING CONCEPT

Definition-Meaning Need for Training Importance of TrainingObjectives of Training, Concepts of
Education Training and DevelopmeniOrganizational chacteristics that influence training: Role of
employees and managers, Top management support, Integration of Business units, Global presence,
Business conditionsOverview of Training FunctionsTypes of Training Role of External Agency in

Training and Deelopment Training for changeResistance in Training

Unit II: TRAINING NEED ANALYSIS , DESIGNING AND IMPLEMENTING A TRAINING
PROGRAM:

Training Process ModelThe importanceParticipants in Training need Assessmédmpetency model
and Training needassessmentThe process of Training need assessmeairategic/organizational

analysis, task analysis and person analysis.

18



Training design proces®efining the objectives of the training prograhe make vs. buy decision for
training Selecting the trair- Preparing a lesson plaSelecting training method®reparing the training
materials Scheduling the training progranTraining delivery methodsimplementing the training
program Team Building ExercisedManagement Game3raining Methods ManagemenhDevelopment
Programs.

Unit: 1l EVALUATION OF THE TRAINING PROGRAM:

Models and Frameworks of Training prograffraining evaluation processCost benefit analysis
Evaluating the training programs in monetary terrRsoblems and Steps involved in Evalaa-
Emerging issues in Training and Development in India Measuring human capital and training activity,
Rationale for Evaluatidiraining outcomeisTypes of Evaluation Techniques & Instruméi@ssting
Training Programmédeasuring ROI of training progranes.

Unit IV : STRATEGIZING TRAINING AND DEVELOPMENT

Management Developméniraining vs. Developmenhimportance of Management Developmént
Management Development Implicationépproaches for Management Developni&ittategies for
Development of Technicdllanagers, Executives and Future Execufi®&sategic linkage between
training and corporate mission and polieieBhe Strategic training and development process
Identification of strategic training and development initiativE€gaining needs in different strategies
Implications of Business strategy for training.

Unit V: NEW TRENDS IN TRAINING AND DEVELOPMENT

The Fuure of Training and developmeritlodels of organizing the training departmeRaculty model,
Customer model, Matrix model, Corporate university model, Business embedded Madedting the
training function Outsourcing training: Implications.

LEARNING RESOURCES

Blanchard,P.N., & Thacker, J.W.(201Effective Training Systems Strategies and Practigks

Pearson Education.

Bewnet., & Roger. (2010)mproving Training Effectivenesaldershot, Gower.

Lynton, R., & Pareek, U. (2010)raining and Deviepment 2/e. New Delhi, Vistaar.

Noe, R.A., & Kodwani, A.d.(2013Employee Training and Developmebfe, McGrawHillPublication
Hunsaker, P.L. (2001Y.raining In Management SkillRearson Education..

Reid M.A. (2010)Training Interventions, Managingmployee Developmer8/e. London IPM.

Wilson, J.P. (2005Human Resource Development: LearnimglATraining For Individuals And

Organisations2/e, Kogan Page.

19



PH 552.2 CORPORATE CULTURE AND DIVERSITY (Hard Core)

Credits: 4 Instruction hours: 50hrs

COURSE OUTCOMES:

CO 1Understand the importance of culture in organizations
CO 2Connecthe concept of culture witborporate firms and crossultural aspects

CO 3 Identify and evaluate the underlying psychological processes involved in organizations in the
changing cultural context

CO 4 Analyze the mechanism of communication in cross cultural corpotapessel the
impact of corporate culture upon organizational communication

CO 5 Compare the global teams in connection with ethics in international context
CO 6Evaluate the concept of foreign assignments and challenges.

CO7 Learn strategie® manage cultural diversity in organizations

Unit | : Introduction to Cross — Cultural Management
Globalizing economy: Increasing Intercultural Interactions, International Business Environment,
Convergence of Cultures, CrossCultural Management: Meargn Dimensions, Models (Hofstede and

others), types and levels of cultu@rganizational socialization

Unit | I: Communication across cultures

Language and culture: Barriers to cross cultural understanding, Managing first impressions, Presentation
styles across the world, Negotiating across cultures: Principles of negotiation, Intercultural
communication and negotiation process, Negotiation Framework, Negotiation Styles in different
countries, Culturally responsive negotiation strategies

Unit I Il : Managing Global teams

Motivating Employees across cultures, Effective leadership in a multicultural Environment, Managing
Diversity and Ethical dilemmas in an International context, Managing cultural teams and International
Partnerships

Unit 1 V: International Assignments & Expatriate Management

Merging organizational cultures, Processes in preparing employees for successful foreign assignments:
Selecting, Evaluating, Training, Rewarding and Compensating Expatriates, Reasons for using expatriates,
Challenges, Repaation

20



Unit V: The Global Manager
Competencies of Global Managers, Ethics and the Global Manager, Women as international Managers,

Factors influencing the success of a Foreign assignment

LEARNING RESOURCES
Alvesson, M. (2012)UnderstandingOrganisational Culture Sage Publications Ltd.

Cullen, J.B. (2002)Multinational management: a strategic approa¢Bnd edition). Australia; Thomson
South Western.

Gesteland., & Richard R. (2004frossi Cultural Business Behavior: Marketingyegotiating and
Managing Across Culture®New Delhi: Viva Books Privae Limited.

Lewis, R.D. (2006)When Cultures CollideNicholas Brealey Publishing.

Madhavan.,& Shobhana. (2010ross Cultural Management: Concepts and Cabksv Delhi: Oxford
Universty Press

McFarlin.,, Dean., Sweeney.,& Paul. (201®)ternational Organizational Behavior: Transcending
Borders and CulturesNew York: Routledge Taylor and Francis Group.

Mc Shane, S.L., & Glinow, M.A.V. (2007Prganizational behaviorNew Delhi: TataMc-Graw Hill.

Mead., Richard., Andrews., & Tim G. (200Mternational Managemen#/e. New Delhi: Wiley India
(P.) Ltd.(For case studies)

Merrill., S.D., & Holvino,E. (2003)Working with diversity: a focus on global organizatioms Ely,
R.J.Foldy, E.G., Scully, M.A. & The Center for Gender in Organizations, Simmons School of
Management, Simmons College. (Eds). Malden: Blackwell Publishing.

Thomas, D.A. & Ely, R.J. (2003Making differences better: a new paradigm for managing divensity
Ely, R.J, Foldy, E.G., Scully, M.A. & The Center for Gender in Organizations, Simmons School of
Management, Simmons College. E). Malden: Blasgtives

Trompenaars, F., Voerman, E. (2010)ServantLeadership Across CulturesOxford: Infinite Ideas
Ltd.

21



PS 5532 STATISTICS AND RESEARCH METHODOLOGY

Credits: 3 Instruction hours: 40 hrs
COURSE OUTCOMES:

CO 1 Competent knowledge base in scientifinking and Scientific method as a
model for research
CO 2 Strong theoretical foundations in quantitative and qualitative research methods.

CO 3Understand, describe and use the various traditions of research methodologies in organizational

psychology and engage in context based multidisciplinary research.

CO 4 Competent in writing research proposal, design and conduct research

CO 5 Amalyses of data using advanced software and statistical tools.

CO 6 Critically analyze the findings, Report the findings, and implement them.

Unit | : Foundations of Quantitative research methods

Science and characteristics of science, Philosophy of easch, Types of research
Approaches to research: Experimeritdlaboratory & field experimentNon-experimentabbservation,

field studies, archival, case study, survey research, expost facto; quasi experimental tdseainl. of
guantitative researamethods; Sampling techniqugwobability and nofprobability. Steps in Research
Process, Review of Literature, Variables and types, Hypotheses: types, formulation of hypotheses

Research design: definition, importance and typeflagiarism and types

Ethical issues: Guidelines concerning human participants

Unit | | : Statistics in Behavioral research

Purpose of statistics in behavioral research

Data processing: Types, tabulation and presentation ;

Analysis and interpretation of quantitative data: measoiregntral tendency and dispersion, parametric
and non parametric tests

Uses of quantitative research methods in human research methodology and Organisational set up
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Unit lll:  Qualitative research

Meaning and Proces3exts: documents, diaries, joatn; Verbal participant observation, focus group,

interview, oral history; Visualphotographs, films, videos. Case studies.

Uses of qualitative research methods in human research methodology and Organizational set up.

Unit IV: Analysis and reporting of Qualitative data

Coding and analyzing data: thematic, content, discourse, and narratives

Use of software in qualitative analysis

Guidelines to writing research report, proposal and references.

LEARNING RESOURCES

Aron, A., Coups, E., & Aron, E. N(2013).Statistics for TheBehavioral and Social Sciences: Pearson
New International Edition: A Brief Cours®lew Delhi, India: Pearson Higher Ed.

Asthana, B.N.(2011Elements of statistic§. Chand & Company lItd.

Denicolo, P., & Becker, L. (2012pevelging research proposal§&age Publications

Flick, U. (2009)An introduction to qualitative research4™ Edition). New Delhi, India:
SagePublications.

Gravetter, F. J., &Forzano, L. A. B. (201Research methods for the behavioral scientemdon:
Thomsn Wadsworth

Gupta ,S.L., & Gupta, H.(2011).Research methodology text and cases with spss applications. New Delhi,
India: International Book House Pvt Ltd.

Gupta SK, &Rangi P. (2009. ResearciMethodology Methods Tools& Techniques New Delhi:
Kalyani Publishers.

Have, P.(2004)Understanding qualitative research & ethno methodoldé¢gw Delhi: Sage Publications
India Pvt Ltd.

Kapoor, D. R., &Saigal, P. (2013esearch Methodology: Methods and TechnigRegal Publications.

Kothari, C. R. (2004)Research methodology: Methods and techniguBangalore: New Age
International.

Mc Burney, D.H.(2002Research Methodsondon: Thomson Wadsworth

Mitchell, M.L.,& Jolly, J.(2007). Research Design epraine‘G &dition. Toronto,CA: Thomson
wadsworth.

Pillai, R.S.N.,&Bagavathi (2007 5tatisticsTheory andPractice. New Delhi, India: S.Chand&
Company Ltd.

Silverman, D. (Ed.). (2016Qualitative researcliNewdelhi: Sage Publications

Singh, I., Kaushal, V., Kaur, R., &aur, P.(2007). Research Methodology and statistical methods. New
Delhi: Kalyani Publishers.
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PS 5542 ORGANISATIONAL BEHAVIOUR (Soft Core)

Credits :3 Instruction hours :40hrs
COURSE OUTCOMES:

CO 1Manageand develop human resources at work.
CO 2Understand work place behavior through micro and macro perspectives in organizations.
CO 3 Discuss strategies to manage the vovde to achieve greater results.
CO4Assess he i mpact of power and politics on empl
CO 5Describethe various types of organizational structure and identify the limitations and
strengths of differendrganizational structures
CO 6Developthe ability and skill to identify and modify conflict causing situations at the

workplace and strategies of negotiation

Unit I: INTRODUCTION TO OB

Introduction to OB, Management Functions, Management Roles, management skills, Emerging
challenges to OB, Understanding Organizational Behaviour,The key forces affecting Organizational
Behaviour, Various approaches to OB,0OB Models.

Unit Il : GROUP BEHAVIOUR

Group Behaviour,Meaning,Types, Stages of groups, Reasons for Group membership, Group Properties:
Roles, Norms, Status, Size and Cohesiveness, Group Decision Making: Strength of Group decision
making techniques, Understanding teams, $yafdeams, Team process.

Unit Ill : POWER AND CONFLICT

Power: Meaning, Bases of Power, Power tactics, Sexual harassment in work place, Politics: Power in
action, Causes and consequences of political Behaviour, Conflict and negotiation: Meaning of conflict,
Traditional view and modern view of conflict, Process of conflict, Conflict management approach,
Negotiation

Unit IV : ORGANISATIONAL STRUCTURE

Organisational design alternatives, Matrix structure, Horizontal structure, functional and divisional

structure application of structural design
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LEARNING RESOURCES

John W., New Storm., & Davis , K. (201Z)rganizational Behavior: Human Behavior at Worke.
Tata McGraw Hill.

Lufthansa, R.F. (2011). Organizational Behavior, 11/e. Tata McGlilywNew Delhi.

McCone, S.L., Glico, M.A.V., & Sharma, R.R. (201@xganizational Behaviqrd/e. Tata McGravHill,
New Delhi.

Nelson,D.L., & Quick, J.C. (2012prganizational Behavigrl/e. Cengage Learning, New Delhi.

Robbins, S. (2012rganizational BehaviorPrenticeHall India,14/e New Delhi.

Singh, K. (2012)Organizational Behaviorl/e. Pearson Education, New Delhi.

Lisa Matthew man Work Psychology, (2012), Oxford University Press.
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PS555.2 MANAGERIAL ECONOMICS (Soft Core)

Credits :3 Instruction hours: 40hrs
COURSE OUTCOMES:

CO 1 Understand Fundamentals of Economics and its relation to complex
business realities

CO 2Associate the current economic phenomena with existing theory and
contemporary economic issues.

CO 3Explain the cost of choices and traafés and demonstrateow
changes in the determinants of supplg demand affect the
equilibrium price and quantity of a good or service.

CO 4Enumerate short run and long run costs, associate economies and dis
economies of scale to returns to scale.

Co 5 Galculate and graphically illustrate thems fixed, variable, average
marginal and total cost, and determining the profit maximizing output
level.

CO 6Apply the principle of macroeconomics in explaining the behavior of
macreeconomic variables at natial as well as global level.

Unit | : Fundamentals of Economics

Scarcity and Efficiency: the twin themes of Econom&x ar c i t y(&)she meédftcentakes
choices, (2) the need for a rationing device, and (3) competition.

Fundamental concepts in Economics; Production Possibility Frontier, Circular flow of money
and economy, Scarcity and Opportunity Cost, Marginal principle and Prirafipteremental

reasoning, and Discounting Principle (Net Present Value).

Unit II: Functioning of Free Market Economy
Basic elements of supply and demadémand schedule and market demand, law of demand,
Rationale behind the law of demamtome and sudiitution effect, factors determining the

demand, change and shift in the demand.; Supply schedule, market supply, law of supply, factors
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determining the supply, change and shift in the supply. Magkgilibrium. Demand and supply

equations and marketjuilibrium Elasticity of demand and consumer surplus

Unit Ill:  Production and Cost of Production

Production functionLaw of variable proportions or law of diminishing marginal ret) and
laws of Returns to scale and measuring returns to scale using double log regression.
Types of costsEconomic Cost versus Accounting Cost, Sunk Costs

Cost in the Short RusThe Costs and output relationship in the shortifliotal fixed cost, total
variable costs, average casterage fixed costs, average variable costs and marginalStwst.
down decision in the short run.

Breakeven point and margin of safety

The Inflexiklity of ShortRun Production; LondRun Average Cost; Economies and
diseconomies of Scale.

Cost functions, Total cost, average cost and marginal cost functions, Profit maximiZatiain
costtotal revenue approach and marginal approach. Deriving Reweuprofit functions from

total cost and demand functions.

Unit IV : Structure of Product Market and Measuring Economic Growth

Perfect CompetitionFeatures; Price and Outpigtermination in the short run and long run;
Shut down decision.

Monopoly -Monopoly Power; Sources of Monopoly Pow&he Monopolist's Output Decision
Short run and long run; Monopoly and perfect competition

Monopolistic CompetitionThe Makings of Monopadtic Competition; Equilibrium in the Short
Run and the Long Run;

Oligopolyi FeaturesStrategic interdependence in oligopoly and kinked demand curve model.
Measuring market structure

Gross Domestic Produtieaning and concepts of GDP; NDP, GNP, Natidnabme, Personal
income, disposable income and discretionary income. Real and Nominal GDP, Approaches to
Measurement of GDP. Problem of GDP as an indicator of economic development.

Other indicators of developmentHuman Development Index, Green GDP anchi@iee Saving
Rate.
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LEARNING RESOURCES:

Samuelsor& Nordhus (2010)Economics//e, Tata McGraw Hill Publishing Company Ltd,
New Delhi.

Arnold, A.R. (2010) EconomicH 9/e, South Western Cengage Learning, USA

Hall, R.E. & Lieberman M. (2010) Economics: Principles and ApplicatioBouth Western
Cengage Learning, USA

GreoryM.N.(2008) Economics Principles and Application€Zengage Learning Publishers.

William, B.J., and Blinder A.S. (2007) Micro Economics Principles and Policy9/e,
Thomson, SoutiWestern.

SchottefA. (2009) Micro Economicsi A Modern Approach Cengage Learning (South
Western) Publishers.

Dominick, S.(2007) Micro Economics4/e, Oxford University Press, New Delhi.
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PS 5562P PSYCHOMETRIC TESTING Il (SOFT Core)

Credits :3 Instruction:46trs
COURSE OUTCOMES
CO 1 Describe the history and process of test constructidifferfent psychological tests

CO 2 Familiarize with the various psychological constructs applicable to workplace set up

CO 3Apply test in the workplace context to determimetivation, leadership, strategic talent
management, human resourcealepment and job involvement.

CO 4Prepared to handle HR issues through simulation exercises in collective bargairbagket
Exercises, leaderless group discussion.

CO 5 Administer psychological tests, analyze and write test reports.

CO 6 Use psychometric tools to assess employees at different levels based on the need of the

organizations

1 Motivation Analysis

2 Leadership Behavior Assessment Profile

3 Strategic Talent Management Practices Scale
4 Human Resource DevelopméZitmate Scale

5 Job Involvement Scale

Group activities

6 Johari Window

7 In basket Technique

8 Leaderless Group Discussion

9 Simulation Exercises
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PS 5572P INTERPERSONAL SKILL STRAINING LAB Il (SOFT Core)
Credits :3 Instraactios:40hrs
COURSE OUTCOMES

CO 1 Have a positive attitude towards work and relationship

CO 2 Articulate their thoughts verbally and in writing

CO 3 Develop skill sets like assertiveness, conflict resolution, team building necessary for good
interpersonal communication

CO 4 Become reliable, responsible and empathetic leaders who will align with the organizational
goals

CO 5 Impart life skills training effectively in the organizations and social situations

CO 6 Develop neeblased modules for the corporate

CO7 Trained to be trainers

1 Motivational analysis

2 Leadership styles

3 Team building

4 Skills in collective bargaining
5 Intra group conflict resolution
5 Goal setting

6 Time management

7 Role play
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PO 558.2 BEHAVIO UR AND SOCIETY (Elective)

Credits: 3 Instruction hours: 40 hrs
COURSE OUTCOMES:
CO 1 Understand how people think, feel and act in the social context

CO 2Describe how individuals think about, influence and relate to one another
CO 3 Analyse the outcome of social interactions on impression formation, attitude, prejudice,
romantic attraction, friendship and aggression

CO 4Discuss and analyze theasons for social conflicts and steps to alleviate conflicts
CO 5 Assesthe reasons for prosocial behaviour and strategies to enhance helping behaviour

CO 6Apply the principles of social psychology to challenge prejudice, discrimination,
stereotype attitudes and promote peace

Unit |: Perceiving People and Events
The self, social interaction as theatre
Impression formation, attributions,
Social cognition
Unit II: Evaluating our Social world
Attitudes, prejudice and discrimination.
Social influence
Unit lll : Interacting with others
Interpersonal attraction, intimate relationshipsrenti child, adult, Friendship,
Romantic relationships
Aggression
Pro social behavior
LEARNING RESOURCES
Baron, R. A(2011).Fundamentals of Social Psychologdearson Education India.
Baron, A.R., Brancombe, N.R., Byrne, D., & Bhardwaj, G. (20%@xial Psychology12" Ed). Pearson:
New Delhi
Baron, R. A., Byrne, D., & Watson, G. (200Exploring social psychologyllyn & Bacon.
Baron, R. A., & Byrne, D. E. (2003pocial psychology: Understanding human interacti®rentice Hall
Delamater & Meyeres. (20043ocialPsychologys" ed. Thomas wordsworth
Franzoi, S.L. (2012)Social psychologg™ ed BVT Publishers

Smith, E. R., Mackie, D. M., & Claypool, H. M. (201§ocial psychologyPsychology Press.
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SEMESTER Il

PH 551.3 CORPORATE LEADERSHIP (Hard Core)
Credits :4 Instruction hours : 50hrs

COURSE OUTCOMES

CO 1 Understandleadership and various leadership processes
CO 2 Learn various leadership models and their efficiency
CO 3 Compare different leadership styles, theories, and business leaders

CO 4 Analyze changing role of a leader and the relationships betweenildiderers and leader
- situations

CO 5 Evaluate ethical leadership and its impact on society

CO 6 Challenge Gender stereotypes and accept the role and contributions of women corporate
leaders

CO 7 Developeadership abilities

Unit I: Leadership

Meaning, Leadership v/s Management, Impact of Leadership on Performance, Leadership Goals,
Leadership styles, A frame work of understanding Leadership. Leadership and interaction between leader,
follower andsituation. The changing role of a follower.

Unit Il: Traits, Motives, And Characteristics Of A Leader
Traits, Motives, And Characteristics of a Leader, Personality traits of effective leaders, General
personality traits, Task related personality traiadership motives, Cognitive factor and leadership.

Unit Il : Charismatic And Transformational Leadership

The meaning and types of charismatic leader, The vision component of charismatic leader, Development
of charismatic and Transformational leadershiiributes of transformational leader. Leadership
Behavior, attitude and styles, Classical dimension of initiating structure and consideration, Task related
attitude and behavior, relationship oriented approach, Leadership Grid styles, Gender differences i
leadership

Unit IV: Contingency And Situational Approach
Fiedlerdés Contingency -Goaldleoryof leadershieeifectve, He Heggsey T h e
Blanchard situational leadership , Leadership during crisis.
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Unit V: Leadership Ethics AndSocial Responsibility

Di fferent Et hical |l eadership behavior, Gui delines
on ethical |l eader shi p, Burndés perspective on et hi
ethical Leadership ansbcial responsibility. Servant leadership Geenleaf approach to servant leadership,
Leaders from Indian Industries

LEARNING RESOURCES
Blanchard, K. (2012).eading at a Higher LeveRearson Education. New Delhi.

DuBrin, A.J., Mifflin, H. (2011)Leadership Research, Findings, Practice and Skilisughton Mifflin
Company

Hughes, R.L., Ginnet, R.C., Curphy, G.J. (2012adership Enhancing: the Lesson of Experieiiega
McGraw Hill education.

Northouse, P.G. (2011)eadership Theory and Prace. Sage South Asia edition.
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PH 552.3 ORGANIZATIONAL CHANGE AND DEVELOPMENT (Hard Core)

Credits: 4 Instruction hours : 50hrs
COURSE OUTCOMES

CO1 Synthesize theories and models of organisational behaviour, organisational change and
development and their critiques

CO 2 Identify and describe the historical and contemporary transformations impacting the
workplace and how those factors impact organizations and their work

CO3 Apply principles of systems thinking and relevant theories that anedtional to
organizational change, current research concerning individuals, groups, and
organizations to the process of change

CO 4 Recognize common symptoms and reactions to change in the workplace and
recommended interventions address the reactions/resistance

CO 5 Critique the range of change interventions in relation to their appropriateness to a
range of research and evaluate critically the impact organisational change
interventions at all levels of an organisation

CO 6 Evaluate and assess an organizational change program & Develop an awareness of
influencing and facilitating change

CO 7 Design and plan the implementation afitiple OD interventions & enact human
relations principles in the change process

CO 8 Understanding the impact of technological interventions and the way
it facilitates change

Unit | : Organisational Change

Meaning,forces of change, The nature of change process, Planned and unplanned change. Response to
change, Resistance to change reason for resistance; Types of resiftguleenenting change
successfullyBuilding a support for changkeevins model of change, Acin research

Unit Il : Organisational Renewal

Organisational renewal; Adapting to change. Approaches to change; A model of adaptive orientation; The
system approach; finding new ways to work together. Organisation as system; Open system;
Sociotechnical syem, The high performance work system, The contingency approach; The future shock
and change.
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Unit Ill : Organisational Development

Meaning Characteristic of ODhe evolution of OD.A model for ODDiagnosing Organisation3.he

need for diagnostienodels. Open system models. Collecting and analyzing diagnostic information.
Different OD intervention strategy.Human process interventions; Interpersonal and group
interventions. Team development interventiBarvey research and feedbaklodern approacto OD.

Unit IV : Organisation Culture

Concept of Organisational culture, Basic nature of organizational culture creating and transmitting
organizational culture Organisation transformation and strategic change; Quality circles; Quality of work
life. National Culture & organisation Culture, Creating and Managing Organizational Culture,

Multi -Focus Model on Organisational Culture Helping Expatriate Employees Deal with Culture

Shock Steps in Aligning Culture Across the Globe

Unit V: Information Technology And Control
Information technology evolution, Information decision making and conaadling stratege value,
Strengthening internal coordination, External relationship, IT impact on organizational design.

LEARNING RESOURCES

Brown, D.R., Harvy, D. (2011)An Experiential Approach to Organisation DevelopmepRéearson
Education, 7/e New Delhi.

Daft, R.L.(2012)Organisational Theory, Change and desi@engage Learning, New Delhi.

French,W.L., & Bell, C.H. (2011)rganisation DevelopmenPearson Education, New Delhi.

Grieves, J. (20110rganisational Change: Themes & Issu@xford University Press, Neldelhi.

Luthans, F. (2011)Organizational Behavior Tata McGraw Hill Education, 11/e New Delhi.

Newstrom, J.W. (2010Drganisational BehaviofTata McGraw Hill Education, New Delhi.

Robbins, S.P., Mathew, M. (2012)0rganisation Theory, Structure, Bign and Application$earson
Education, New Delhi.

Robbins, S.P. (2012prganizational BehavigriPearson Education, New Delhi.

Senior, B & Fleming, J. (2016). Organisation change, Pearson Education
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PS553.3 CORPORATE REPORTING AND ACCOUNTABILITY (Soft Core)
Credits: 3 Instruction hours: 40hrs
COURSE OUTCOMES :
CO 1 Understand the basics of accaumtvith practical experience.

CO 2 Assess various financial statements and its applicability in corporate sector.
CO 3 Analyze various Managerial accounting tools with practical knowledge.
CO 4 Understand financial reporting and its relevan@orporate accountability.

CO 5 Examine the various psychological factors influencing accounting scams with case
analysis.

CO 6 Assess corporate accountability with relevant financial and managerial accounting
tools.

UNIT 1: Basics of Accounting:

Introduction to Accounting, Boekkeeping, double entry system of accounting, accountancy and
accounting, accounting and other interrelated disciplines, accounting concepts and conventions.
Generally Accepted Accounting Priptes. Apex bodies of accounting standand$CAS- IFRA- ICAL.

Journal, ledger. Journal entreposting to ledger. Users of accounting.(Problems to be worked out on
journal and ledger)

UNIT Il: Subsidiary Books and accounts finalization.

Meaning ,various subsidiary books required to be prepared in business concern. Casisifombd

double and three column cash book. Petty cash book. Trial balance and preparation of final-accounts
various treatments while preparing final accounts. ( problems teobked out)

UNIT III : Management Accounting

Working capital managemefinancial statement analysisomparative and common size statements,
trend analysis, Fund Flow Statement and Cash Flow Statements, Simple- [tigge problems to be
worked out)Basics of cost of capital

UNIT IV: Financial Reporting and case analysis
Auditing- Audit Report internal control over financial reportinfinancial scamsaccounting scamgase
analysis. Role of psychology in financial reporting. Challenges ,re@siddi overcome psychological

barriers in finance scams.

LEARNING RESOURCES
Chandra, P. (2014kinancial ManagemeniTata McGraw Hill
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Grewal, & Gupta. (2014 Advanced Accountingultan Chand

Gupta, R.L., & Radhaswami, M.R. (201&dvanced Accountanc8ultanchand and Sons.
Jain, S.P., & Narang, K.L. (2013Advanced Accountanci{alyani Publishers, Ludhiana
Jain, S.P., & Narang, K.L. (2014inancial AccountingKalyani Publishers

Jawaharlal, & Srivastava, S. (201B)nancial AccountingHimalaygublications.
Maheswari, S.N. (2012Financial AccountingHPH

Maheshwari,S.N.(2013Financial ManagementSultan Chand.

Mani, A. (2013). Fundamentals of AccountingBH

Pandey, M. (2014 Financial Management/ikas Publication House.
Saha,R.G.(2013)Fundamentals of AccountinglPH
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PS554.3 CORPORATE ETHICS AND GOVERNANCE (Soft Core)

Credits: 3hrs Instructions hours: 40hrs
Course Outcomes:

CO 1Understand the basics of ethics, ethical dilemma and concepts of corporate
Governance

CO 2Discuss the role of ethics in different departments in corporate setup.

CO 3Evaluateand develofCSR modelsnd practice in professional lives

CO 4 Discuss, analyze and apply the various models of governance
CO 5Analyze corporate governance practice in India and internationally.

CO 6 Demonstrate the ability to apply the core principles of governance like accountability,
responsibiliy and transparency.

UNIT | : Corporate/business ethics:

Meaning and levels of business ethics, myths about business ethics, levels and issues In ethical issues and
dilemmas, values and ethic, code of ethics for business managers, developimgrahensive ethics
programme, benefits from managing business ethics.

UNIT Il : Ethics in the business disciplines:
Ethics in human resource management, ethics and marketing, ethics in finance and accounting, ethical
implications of technology issuesand concerns, cases.

UNIT 1l : Corporate social responsibility and Social Reporting:
Meaning, objectives and emergence of CSR, CSR and corporate sustainability, CSR and corporate
governance, international scenario of CSR, CSR Models, environmentakaspe&R.

UNIT IV : Corporate Governance:

Meaning and definition, on whose behalf the company is governed? , What constitute good corporate
governance? Need for corporate governance, princi
governancei US model, UK model, Japanese model, China model and Indian m@dekrnance

initiatives in India:Need for governance reforms, initiatives for Governance Reforms in India, committees

and codes on corporate governance in India, Corporate faibaeses andases.
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LEARNING RESOURCES:

Hartman,L.P., & Chatterjee, A. (2012Perspectives in Business Ethidata McGraw Hill Education
Pvt. Ltd., New Delhi.

Jatana,R.,& Crowther,D.( 2014Corporate Social Responsibility, Theory & Practice with C8sadies.
Deep and Deep Publications Pvt. Ltd., New Delhi.

Kumar, A. (2012).Corporate Governance, Theory and Practiclternational Book House Pvt. Ltd.,
New Delhi.

Prusty,T. (2010). Corporate Governance Compliance in Indian Industriés.Case StudyRegal
Publications, New Delhi.

Sharma,J.P. (2011 orporate Governance, Business Ethics and .CSRine Books Pvt. Ltd., New
Delhi, 2011.

Shastri, F.C.( 2010).Corporate GovernancdBook Enclave. Jaipur, India.

Solomon, J., & Solomon, A. (2009}orporateGovernance and Accountabilityohn Wiley & Sons Ltd.,
UK.

Tickler, B. (2009). Corporate Governance, Principles, Politics and Practid@sford University Press,
UK.

Weiss, J.W. (2009Business Ethics, Concepts and cagangage learning, US.
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PS555.3 INDUSTRIAL RELATIONS AND LABOUR LAWS
Credits :4 Instruction hours :40hrs
COURSE OUTCOMES:

CO 1 Understand the evolution and development of Industrial Relations and the history of
enactments of Labour laws in India.

CO 2 Describe the different roles of stake holders in Industrial Relations in India.

CO 3 Explain the causes of indiigl conflicts and the role of various stake holders in resolving
industrial Conflicts

CO 4 Aware of the statutory provisions for working conditions, health, and safety of workforce
in India and provisions relating to the Trade umsioretrenchment, lagffs, and lockouts

CO 5 Prepare payroll and monitor social security measures.

Unit | : Background and evolution of Industrial relations in India

Evolution of IR, Determinants of Industrial relations, Approaches to IR, ComponelRsRifle of State

in IR ,Changing profile of major stakeholders of Industrial Relations in India.

25 years of Liberalisation, Privatisation, Globalisation and changing role of IR, Challenges to Trade

Unionism, Changing role of Trade unions

Unit I : Dispute resolution and Industrial Harmony

Conflict resolutionManagement of Disciplin€ode of DisciplineDomestic/ departmental inquiry
starting from charge sheet, process and implementation of dedBimvance handling machinery in
India, Machinery ér prevention and settlement of Industrial dispute, Collective Bargaining.

Guiding principles of labour legislation, ILO and Indian Labour Policy, Evolution and functions of ILO,

Labour Policy of the Government of India.

Unit Ill : Acts related to Labour

Industrial disputes Aet947,Trade Unions Aet926,Factories Aet1948: Preliminary, Health, Safety,
Welfare measures and Working Hours. Minimum Wages, Rdayment of wages Adi936, Workmen's
Compensation AetThe Industrial Relations Code 2020:Trade Unios, Standing Orders, Voluntary
reference of disputes to Arbitration, Mechanism for resolution of Industrial Disputes, Strikes and
Lockouts, Lay-off, Retrenchment and Closure. Special provisions relating to Lapff,
Retrenchment and closure in certain estaldhments. Unfair Labour practices. Worker Reskilling
fund
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The Occupational Safety, Health and Working Conditions Code, 2020Registration, Duties of
Employer and Employees, Etc. Occupational Safety and Health, Health, Safety and working
conditions, welfare provisions, Hours of work and annual leave with wages, Maintenance of
registers, records and returns. Inspectorcum-facilitators and other authority, Special provisions

relating to employment of women, Factories, Social security fund.

Unit IV : Welfare Legislations

Welfare legislations and Social security meastMa provisions of ESI Acll952, The Payment of

Gratuity Act1972, The Payment of Bonus AL965.

The Code on Wages 2019 and The Code of Social Security 20Zbe Code on Wages 2019:

Minimum wages, Payment of wages, Payment of BonuEhe Code of Social Security 2020:Social
Security organizations, Empl oyees’ Provident Fund
Gratuity, Maternity Benefit, Empl oyee’ s compensat

LEARNING RESOURCES

Ghosh, P., & Nandan, S. (201&gdustrial Relations and Labour Lawke, McGraw Hill Education; ND.

Padhi, P.K. (2012).abour and Industrial Law2/e,PHI Learning (P) Ltd. New Delhi

Monappa, A., Nambuthiri, R., &Selvaraj, P. (201Mydustrial Relations, Trade Unions and Labour
Legislation.

Ratnam,V.C.S. (2011)ndustrial Relations3/e,Oxford University Press, Neelhi.

Singh, B.D. (2010)Industrial RelationsEmerging Paradigms. Excel Books, New Delhi.

Srivastava, S.C. (2012Industral Relations and Labour Law§/e, S Chand GL & ChNew Delhi.

VenkateshRatnam C.S. (201lh)dustrial Relations3/e,Oxford University Press, Neelhi.
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PS 556.3 MARKET BEHAVIOUR AND ANALYSIS (soft core)

Credits:4 Instruction hrs: 40hrs
Course Outcomes :

CO 1 Understand the behavior of consumers within the marketing system in a society

CO 2Analyze the underlying psychosocial processes involved in consumer behavior

CO 3Explain the different consumer decision making models, its uses and limitations.

CO 4 Aware of ethical considerationsthingshi |l e i nflue
.COS Understand and analyse brand personality image through personality theories

CO 6 Apply the understanding of consumer decision making process to enhance sales

Unit 1: Introduction to consumer behaviour:

Understanding Consumer behavioureduing & Definition of CB, Difference between

consumer & Customer, Buyers and Users, Disciplines involved in the study of CB, Factors
affecting consumer behaviour, Benefits of consumerism.

Consumer Research: Consumer Research Paradigms, Consumer reseass) Rthical considerations

Unit Il : Psychological processes of consumer behaviour

Motivation: Consumer motivation and its effects, Factors affecting motivation, Systems of needs.
Perception: Dynamics of perception, Consumer imagery and perceived risk.

Personality: Theories of Personality (Freudian Theory-RNeodian Theory, Trait Theory),
Personality and understanding consumer, Brand Personality Self arioh&gdf

Consumer attitudes: The nature of attitude, Models of attitudes, Strategies oé attitundje.

Unit 11l : Psychosocial processes of consumer behavior

Household influences: Nature of family purchases, Husband wife influences, Parent Child Influences,
Socialization of family members, Reference groups, Understanding power of reference groups

Social class and CB: How social class affects consumption, Consumption patterns of specific social class
Influence of culture, subulture and cross culture on CB

Unit IV : Consumer Decision making process

Problem Recognition and Information search, Judgment and decision making based on high and low
effort.

Levels of Consumer decision making, Models of consumer decision making

Post decision processes
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LEARNING RESOURCES:
Schiffman, L.G& Kanuk L.L (2003).Consumer Behaviour, 8/e, Pearson Education, NewDelhi
Hoyer, W.D., & Maclnnis D.J. (2004) Consumer Behavior, 3rd edition, HoughtonMiffinCompany.

Batrg S.K, & Kazmi, S.H ( )Consumer BehaviourExcell Books

Hawkins D. L., & Roger,B. (2008. Consumer BehavierBuilding Marketing Strategy,Mcgraill,
Indian edition, New Delhi,

Black Well, R. D (2002).et al, Consumer Behaviour, 9/e Thomson, New Delhi

SrivastaveK. K ( 2003). Consumer Behaviour,Galgotia Publishing Co.Newhbel

Assae] H. (2001).Consumer Behaviour,6/e,Thomson,New Delhi

Solomon, M. R. (2003Consumer Behaviour,5/e,PHI,New Delhi
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PS557.3P CORPORATE COUNSELLING (Soft Core)
Credits :3 Instriactios:40hrs
CO 1Understand the need for Employee counselling and learn the working of employee Assistance

Programs in organizations and its limitations

CO 2 Develop core conditions and skills in counselling (both basic and advanced) by Practicing
hypothetical case scenarios.

CO 3 Compare and use different counselling models to sugisihes and the needs of the client
CO 4 Use Transactional analysis and Rational emotive cognitive behaviour therapeutic techniques

CO 5 Conduct counselling sessions independently, identify addictive behaviors and initiate the process o
referrals for admission to hospitals and rehabilitation centers.
CO 6 Conduct psycho education sessions to maintain psychological and sodigingetif employees

CO 7 Follow the ethical code of conduct of APA while conducting counselling sessions.

Counseling skillsi Microskills approach

Stagesincounselin Ger ard Eganbds Model

Workplace counseling:Managing the counseling process in organizati@tisical issues in counseling
in organizationsCounseling skills training for managers in theyanization Evaluating and auditing

workplace counseling programmes

Approaches- Transactional analysis and CBT/REBT

Workplace issues stress, sexual harassment, conflict and violence, crisis intervention, promotion of

team work, work life balance drhealth
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PS558.3 CORPORATE SELECTION AND DEVELOPMENT (Soft Core)

Credits :3 Instriactios:40hrs
CO 1 Understand the role of HRRpartment/HR professional in the organization

CO 2 Learn the HR cycle from Recruitment to exit interview

CO 3 Compare the best HR practices and strategies applicable to different industries

CO 4 Trained to recruit, retain and manage talent, as anevehHR professional.

CO 5 Apply the knowledge gained in the entire course to practical use. (HRM, Labour

Laws, Organization Behaviour , Training and Development,

RECRUITMENT AND SELECTION

Writing job descriptions, Job specifications, Jmtmlysis, Profile of New Age jobs, Skills required for
New Age Jobs, Validating a test for new age jobs( Ex. Sports retailing, Online retailing, Online
Marketing, Online payment companies, Online Taxi services, Online accommodation providers)
Screening rasme.

Conducting an interview, Interview questions, Selection, Selection of Company Executives (CEOs, Vice

Presidents and other top Executives)

TALENT DEVELOPMENT

Sample Performance Appraisal formats of few companies, Key Result Areas (KRAs), Key Pearéorman
Indicators (KPIs), Designing @aining programEmployer Branding Examples, Talentnanagement in
Global companies.

Payroll Inputs: Calculation of Gratuity, ESI, PF.

Work from home - Discussion
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PO 559.3 Basic Counseling Skills ( Open Elective)

Credits :3 Instruction Hours :40
COURSE OUTCOMES

CO 1 Describe the difference between counselling and other forms of communication
CO 2 Compare the application of different Psychological theories in counselling

CO 3 Practice and adopt the skills required for better communication

CO 4 Describe the stagewolved in the process of counselling

CO 5 Challenge and embrace universal human values for better interpersonal relations.

CO 6 Incorporate Counselling skills in everyday interaction.

UNIT I: Introduction to Counselling

Introduction: Meaimg, definition and scope of counseling, Characteristics/Qualities of an effective
Counsellor; core conditions, Theories@funselling (in brief) i Psychodynamic, humanistic, Cognitive
Behavioural. The role of values in helping, Value Conflict with Clients. Values in atiga) IssuesA
model for moral and ethical reasoningules, principles, theories, Ethical relationships andeissn

counseling counsel ors competence, clientds autonomy, cc

Unit II: Basic Counselling Skills& Stages of Helping Process
Skills - Attending skills , Observation skills, Listening skills, Responding skilfuestioning skills,
Paraphrasing, Summarization, Reflection of Feeling.

Stages in the counseling process: Initial disclosureldpth exploration, commitment to action

Unit 1ll: Common Concerns of beginning Helpers
Exploring self doubts antkars, Transference and counter transference, dealing with difficult dlients

dealing with resistance and reluctance.
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LEARNING RESOURCES

Corey, M., S. and Corey, G. (2008ecoming a helpetth ed. Pacific Grove, CA: Brooks/Cole.

Corey, G. (201). Manual for Theory and Practice of Counseling and Psychotherétty ed. Pacific
Grove, CA: Brooke/Cole.

Dryden, W., Horton, I. and Mearns, D. (1998sues in professional counselors traininiggndon:
Cassell.

Egan, G. (2001)The skilled helper: Appblem management approach to helpitgh ed. Pacific Grove
CA: Brooke/ Cole.

Gibson R.L. and Mitchell M.H. (2008ntroduction to counseling and Guidancé" ed. New Delhi:
Prentice Hall of India Pvt, Ltd.

lvey A., E. and Ivey M., B.Intentional inteviewing and counselingth ed. Pacific Grove CA:
Brooke/Cole.

Jones, R. N. (2002), Basi@zounseling SkillsLondon: Sage Publications.

Jones, R. N. (2002), Essenti@dbunseling and Therapy Skilldew Delhi: Sage Publications.

McLeod J., (2003An Introduction to Counselling3® Ed, Jaipur : Rawat Publications.

Rao, S.N. (1991Founselling and Guidanc€™ ed. New Delhi: Tata McGraw Hill Publishing Co. Ltd.

Woolf, R., Dryden, W. and Strawbridge S. (2008ndbook of Counselling Psycholodyew Ddhi:
Sage Publications.
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SEMESTER IV

DISSERTATION

COURSE OUTCOME:

CO 1 Apply knowledge of psychological research in the field of human resource management

CO 2 Develop research skills in organizational research

-CO 3 Competent to identify research problems in the field of corporate psychology

CO 4 Conduct need based organizational research (Evidence based research)

-CO 5 Suggest researblased interventions to real time organizational issues.

Description:

Each student is expected to conduct a research on various issuesl telatorporate psychologyA

faculty supervisor would guide them from the department. Faculty supervisor mdméqrogress of the

project in its various stages.

The research will be elumted in the following ways.

The students would submit and present their research proposal before the research Committee constituted

by the Department. They would also submit the Introduction, Review of Literature and Methodology

chapters, conduct and suih the project.

INTERNSHIP

COURSE OUTCOMES

CO 1 Practical training enables the trainees to achieve high level of competency and skill to work
organizations

CO 2 Develop an appreciation for the linkage between organization and itsenaicomment

CO 3 On the job training exposure in HR practices in different types of organizations so as
to reduce the gap between theory and practice

-CO 4 Apply, evaluate and debate theory and practipsyafhologicaprinciples and Human rearce
Management in organizations.

CO 5 Job Ready and opportunity fanployment.

Description:

Each student is supposed to intern with an organization for 4 months of durationdemstandthe HR

practice inan organization At the end of the internship the students are supposed to submit a detailed

internship report. The interns are supposed to work under the guidance of an internal as well as external

supervisor. The Evaluatiasf the intern is based on the weekly repsttbmitted to the department by the

intern and the reports submitted by #dernalsupervisorin the organization according to the formats

provided by the department.
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